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WELCOME 
 

Welcome and thank you for taking the time to find out more 
about us.  
 
Glasgow is one of the oldest universities in the English-
speaking world. Our inventions, interventions and innovations 
have helped to shape the social, cultural and economic 
prosperity of our city, our country and civilisation itself. We 
have been changing the world since 1451 – and we’re just 
getting started. 
 
In recent years, our outstanding disciplinary breadth and 
expertise has enabled us to make world-changing advances in 
fields as diverse as medicine, physics, linguistics, public policy 

and global development. 93.1% of our research is rated world-leading or internationally 
excellent. As well as being one of the best universities in the world, we’re proud to be one 
of the best universities for the world; Glasgow is ranked in the world’s top 20 universities for 
contribution to the UN Sustainable Development goals. 
 
Our staff, students and alumni come together as one Glasgow community, driven by a 
unifying desire to change the world for the better. Philanthropy is one expression of this 
collective commitment. Over the last ten years, our donors have helped to expand 
Glasgow’s world-class campus and facilities, to create life-changing scholarship 
programmes, and to catalyse pioneering research addressing challenges from the impact 
of climate change to virus research to refugee integration through culture. In 2023, we will 
close our first major institutional campaign, celebrating the impact of £110 million in 
philanthropic commitments. Development and Alumni have been critical to harnessing 
this philanthropic support, bringing people and the University together to make a positive 
difference.  
 
We don’t plan to stop there. In the last few years, we have reshaped and invested in our 
team and revitalised our systems to lay the foundation for an ambitious new phase of 
fundraising. In the next decade, Glasgow aims to be synonymous with discoveries, 
innovations and leadership of global importance; a university characterised by the 
closeness of our community, the strength of our connections and the incredible potential 
unleashed by our collaborative spirit. The role of Strategic Philanthropy Manager will be 
vital to realising that vision.  
 
We are seeking someone with shared purpose, shared values and the desire to make a 
difference, who will support and empower our talented team of major gifts specialists to do 
the same. With my full support and that of the Head of Strategic Philanthropy, you will 
have the opportunity to build an ambitious, results driven major gifts operation that will 
realise the full potential of our relationships with alumni and supporters in the UK and 
Europe.  
 
Glasgow is a place of real community and warmth of spirit where fundraising is 
championed at every level of leadership. Thank you for you for taking the time to explore 
this opportunity with us and hope that you’ve been inspired to find out more.  
 
 
Fran Shepherd 
Director of Development and Alumni 
University of Glasgow  



 

  

ABOUT US 
 
The University of Glasgow 

 
The University of Glasgow is one of the world’s top 100 universities. In 2020, we were named 
Times Higher Education University of the Year in 2020, we were named Scottish University 
of the Year. Welcoming students from more than 140 countries worldwide, we have around 
30,000 undergraduate and postgraduate students, a global community of almost 250,000 
alumni and we are a major employer in the city of Glasgow with more than 6,000 staff, 
more than 3,400 of them in research and teaching. 
 
Glasgow’s research has flourished in recent years with significant increases in research 
income and in multidisciplinary grants. In the 2021 Research Excellence Framework over 
93% of our research was ranked world leading or internationally excellent. You can read 
about our six “Beacon” research areas here. 
 
The University is proud of our students and have one of the best records in the Russell 
Group of research intensive universities of broadening access to higher education, with a 
culture of ‘openness’ at Glasgow that stretches back over centuries. Our outreach 
programme works tirelessly to encourage, prepare and support students across Scotland 
who are under-represented in higher education to achieve entry to the University. Read 
students’ stories here. 
 
Founded for the benefit of the city of Glasgow and its people, the University is currently 
undertaking the most dramatic evolution of its physical estate since its relocation to the 
West End of Glasgow in 1870, bringing significant community, economic, environmental 
and cultural benefits including the creation of around 2,500 jobs.  Staff and students are 
engaged in strong, enduring research and community partnerships to improve health, 
boost the economy, build a better future and celebrate the achievements of those living in 
Glasgow. You can learn more about those projects here. 
 
But while Glasgow is home, the University is global in its outlook and 
reach, working in  partnerships and alliances with sector leading 
organisations and networks, world-class universities and research 

https://www.gla.ac.uk/research/beacons/
https://www.gla.ac.uk/study/studentlife/worldchangers/
https://www.gla.ac.uk/connect/civic/


 

  

institutes. These partnerships allow the delivery of teaching overseas to over 2,500 students 
each year, and innovative collaborations on research, teaching and engagement across the 
world. Find out more at here.  
 

 
Fundraising at the University of Glasgow 
 
The University of Glasgow is one of the top 25 fundraising universities in the UK, currently 
securing an average of £14million per annum (New Funds Secured as per Ross-CASE 
Survey methodology).  
 
The longstanding Development & Alumni team has several successful capital appeals 
under its belt and has built an impressive legacy pipeline.  
 
The University is now approaching the conclusion of its first institutional campaign, with a 
working target of £110million. A significant element of the Campaign focusses on the 
ambitious campus development on the site of the former Western Infirmary adjacent to 
the University.   
 
The Campaign is supported by a Campaign Leadership Board of leading alumni and 
friends, including the broadcaster Andrew Neil, former Bloomberg Chief Marketing Officer, 
Maureen McGuire and McKinsey Global Managing Partner, Kevin Sneader. With their help, 
the University has hugely boosted philanthropic investment to its strategic projects. Gifts 
include the University’s largest philanthropic investment of modern times of USD 
7.5million.  
 
The Campaign is scheduled to conclude in 2023 without a public phase. This will depend 
on realising the projected gift pipeline (with bequest income providing an additional £3-
4million per annum).  With this in mind, in 2020 the Development & Alumni team was 
recently re-organised to provide greater focus and capacity for major gifts and legacies. 
The Philanthropy Team now consists of ~16 FTE staff working across UK and international 
Major Gifts, Legacies, Trusts and Stewardship.  
 
In the next 18 months, we aim to bring the Campaign to a successful, 
celebrated conclusion, while laying the ground-work for the next phase 

https://www.gla.ac.uk/explore/internationalisation/


 

  

of fundraising at Glasgow. If our most valuable donors are to be fully engaged in this 
endeavour, they will need to be inspired by some of the best ideas in our research base and 
sights will need to be raised within and outside the University. Volunteer and academic 
leadership will have to be supported to play central roles in the considered and focussed 
relationship development that will bring these donors close to the University’s work and 
ambitions.  
 
With Glasgow’s ‘World Changing’ brand growing in visibility, students are increasingly 
making Glasgow their first choice. Research income is now 5th in the Russell Group and the 
University’s ambitious campus plans are a catalyst for further growth. There has never been 
a better time to start conversations about what Glasgow could deliver to the world and 
how philanthropic investment could help make that a reality.  
 
For more information, please visit our website 
 

 
 
 
 
 
 
 
  

https://www.gla.ac.uk/


 

  

DEPARTMENT AND TEAM STRUCTURE 
 
Development & Alumni Leadership and Divisions 

 
Philanthropy Team 

 
  



 

  

JOB DETAILS 
 

Job Title 
 

STRATEGIC PHILANTHROPY MANAGER 

School/Service EXTERNAL RELATIONS: DEVELOPMENT & ALUMNI  
 

College/University 
Services 

UNIVERSITY SERVICES 

Reporting To 
 

HEAD OF STRATEGIC PHILANTHROPY  

Grade  MPA 8 
£44,706 TO £51,799 PER ANNUM, DEPENDING ON EXPERIENCE 
 

Location GLASGOW, WITH HYBRID/FLEXIBLE WORKING AVAILABLE 

 

Job Purpose 

Play a leading role in the University of Glasgow’s fundraising and alumni engagement 
strategies by managing the University’s programme to secure lifetime gifts of between 
£10K and £1M (primarily in the UK); and by cultivating, soliciting and stewarding major 
donors at these levels, meeting targets for activity and revenue.  

Main Duties 

 
1. With the Head of Strategic Philanthropy, the Philanthropy Manager (Legacies & 

Trusts), and the Global Philanthropy Manager, design the complex operational plans 
required to implement the strategies for major gift fundraising working across teams 
in External Relations and with the four Colleges of the University. Set appropriate long 
(~3-5 year) and mid-term (~1 year) goals for these programmes and be accountable for 
the delivery of those goals. Plan and manage budgets accordingly.  

2. Work with Planning & Development Operations staff to devise and implement 
systems for managing the identification, cultivation and solicitation of potential major 
donors and ensuring the allocation of potential donors to pools and ensuring efficient 
pool management, encouraging staff to drop and “park” potential donor relationships 
to ensure focus remains on the most valuable, most promising potential donors. 
Oversee liaison with the Alumni & Supporter Engagement team to ensure prospective 
major donors are identified from Regular Giving activity, the University’s events 
programme and other activities.  

3. Work with Planning & Development Operations staff to produce regular reports 
analysing performance in major gift fundraising, analysing future potential and 
recommending priority areas for future action. 

4. Working with the Director and Head of Strategic Philanthropy, contribute to the 
development and support of the Campaign Leadership Board, devising programmes 
of coaching and communications to ensure they can perform their roles as 
ambassadors, introducers and relationship developers. 



 

  

5. Research and remain abreast of developments in major gift practice. Provide expert 
advice to senior colleagues, particularly the Director, the Principal and members of 
the Senior Management Group. 

6. Provide operational leadership and direction to the team responsible for the delivery 
of the University’s UK and Europe focussed major gift programmes, acting as coach 
and mentor to ensure they fulfil their potential and managing performance using the 
University’s Performance & Development Review and other tools and incentives.  

7. Use professional judgement and expertise to plan, lead and manage the University’s 
relationship with a portfolio of current and prospective major donors. The post-
holder will need to represent the interests of the entire University in developing 
these relationships from research and teaching to widening participation, 
entrepreneurship and civic programmes.  

8. Use professional expertise to develop and implement a programme of proactively 
meeting with potential donors to understand their interests and motivations, set 
them on a path to major level support and solicit gifts in person (mostly 5,6 and 
occasionally 7 figure gifts).  

9. Using specialist knowledge of potential donors and University projects and 
programmes, and significant independent judgement, creativity and lateral thinking, 
articulate convincingly and persuasively the University’s priority themes and projects 
for philanthropic support. Prepare powerful case statements and gift proposals for 
prospective donors tailored to the specific interests of each prospective donor and 
liaising with the appropriate beneficiary area of the University to ensure the object of 
the proposal is properly costed and can be delivered.  

10. Use professional expertise and judgement to advise, coach, brief and task University 
Leadership, senior members of the academic community and senior volunteers to 
plan, co-ordinate and execute approaches to and solicitation of prospective donors. 
This will include members of the University’s Campaign Leadership Board, typically 
alumni at Chief Executive level in industry and other sectors. This will require high 
levels of tact and significant ability to influence beyond authority. 

11. Partner with relevant staff across the Development & Alumni Team to ensure best 
practice in major gift cultivation and solicitation is shared and that there is 
consistency of approach and efficiency in the development of policies and 
procedures in the development of relationships with potential and current donors.  

12. Ensure effective liaison between the Philanthropy team and the Alumni & Supporter 
Engagement team to ensure an integrated approach to relationships with potential 
major donors: for example that the volunteer programmes can provide effective 
engagement opportunities for potential major donors and that the best potential 
volunteers are fed into those programmes.  

13. Using expert and developed knowledge of the relationship with donors, liaise with and 
provide advice to donors and to academic colleagues with regard to the best and most 
appropriate use of donated funds, balancing donor’s wishes, College/School wishes 
and University priorities, which are sometimes in conflict.  

14. Participate fully as a member of the Development & Alumni and External Relations 
teams, ensuring strong links and good working relationships. 

15. Be prepared to undertake projects appropriate to the grade of the role but that 
might fall outside its direct remit of as the Director, Head of Philanthropy and/or Vice 
Principal External Relations may advise. 

 
 
 
 



 

  

Dimensions 

• The Development & Alumni Office forms part of the University’s External Relations 
Division which also includes Student Recruitment, Access & Admissions, 
International Recruitment & Partnerships, Marketing and Short Courses.  

• The University is currently in the final phase of an institutional Campaign with a 
working target of GBP110M. A significant element of the Campaign has focused on 
the ambitious campus development on the site of the former Western Infirmary 
adjacent to the University, which will be mostly complete by 2023. The Campaign is 
supported by a Campaign Leadership Board of leading alumni and friends 

• The University currently secures between GBP7M and GBP14M in philanthropic 
support (New Funds Secured as per Ross CASE Survey methodology) and aims to 
raise this to a consistent level in excess of GBP 20M per annum in the course of the 
next 3-5 years.  

• Management responsibility for a team working primarily in the UK but including 
some priority European/short haul international markets.  

• Operating budget of approximately GBP £60,000  
• Senior International Volunteers include 25 members of the Campaign Leadership 

Board  
• Identified pool of potential donors between £10K and £1M located in the UK.  

 

Knowledge, Skills and Experience 

Knowledge/Qualifications 
 
Essential  

• A1 - Ability to demonstrate the competencies required to undertake the duties 
associated with this level of post having acquired the necessary professional 
knowledge and management skills in a similar or number of different specialist 
roles. OR Scottish Credit and Qualification Framework level 9,10 or 11 
(Ordinary/Honours Degree, Post Graduate Qualification), or equivalent, including 
being professionally qualified in relevant discipline, with a broad range of 
professional experience in a management role. 

• A2 - Authoritative knowledge of the principles, theory and practice of major gift 
fundraising and alumni relations including regulation (e.g. GDPR) and legal 
requirements.  

• A3 - Understanding of and belief in the importance of universities and why they 
merit philanthropic support.  

 
Desirable  

• B1 Ability to rent and drive vehicles in the UK.  

 
Skills  
 
Essential  

• C1 - Results oriented self-starter. 
• C2 - Team player, able to both respect and work across boundaries.  
• C3 - Analytical problem solver with ability to generate and encourage new ideas. 
• C4 - Strategic thinker with ability to set a plan and see it through to delivery.  



 

  

• C5 - Outstanding interpersonal and communication skills including active 
listening, negotiating, high levels of tact and significant ability to influence 
beyond authority. 

• C6 - Strong writing ability with capacity to adapt from story telling to concise gift 
intention drafting.  

• C7 - Gravitas; credible as a senior University representative to CEO level external 
contacts and to senior University leaders; able to command the respect of a team.  

• C8 - Excellent organisational skills and the ability to resolve conflicting priorities. 
• C9 - Ability to manage resources efficiently for maximum impact. 

Experience  
 
Essential  

• E1 - Significant experience major gift fundraising gained in a higher education or 
similar environment. 

• E2 - A track record of personally soliciting and securing philanthropic gifts between 
4 and 6 figures.  

• E3 - Experience of working with and influencing senior staff and senior external 
figures. 

• E4 - Experience of managing and developing staff. 
• E5 - Experience of the systems and processes necessary to underpin successful 

fundraising including reflecting and managing alumni and donor relationships on 
Raiser’s Edge or a similar database.  

 
Desirable 

• F1 - Experience of managing and motivating a team of major gifts fundraisers.  
 



 

  

Job Features 

Planning and Organising 
• Planning and executing long term bespoke plans of involvement for potential major 

donors.  
• Working with the Director and Development & Alumni Management Team to devise 

the long-term plan for the University’s major gift programme.  
• Planning the involvement of the appropriate senior university staff and Campaign 

Board members in individual cultivation plans for prospective major donors  
• Planning and organising the team’s travel schedule to ensure resource has 

maximum impact 

Decision Making 
• Using significant independent judgement, creativity and lateral thinking to match 

donor interests to University priorities and to involve University leaders appropriately 
in the cultivation and solicitation processes.  

• Deciding how and when to approach individuals and organisations for philanthropic 
investment  

• Using independent judgement in meetings with potential donors to decide on the 
area of the University’s work to be supported and the level/value of philanthropic ask.  

• Using professional judgement and expertise to devise trips and travel that deliver to 
as many objectives as possible and to recommend whether the Principal and other 
senior staff should commit time to travel.  

• Decisions relating to the recruitment and development of major gift staff  
• Advising the Director and other senior staff on how to broker University strategic 

goals and priorities with philanthropic opportunities. 
• Advising the Director, Principal and senior members of staff on specific approaches 

to potential donors.  
• Using professional expertise and judgement to brief and task senior volunteers to 

plan and execute approaches to prospective donors.  

Internal/External Relationships 

Internal 
• Director, Development & Alumni Management Team and staff to direct and plan 

work in order to meet objectives. 
• Principal, Vice-Principals, Heads of Colleges and others to discuss best strategic use 

of travel resource, initiatives and engagement of and approaches to current and 
prospective donors.  

External 

• The post holder will manage some of the University’s most important and valuable 
relationships with major donors. Together these relationships are worth several million 
pounds and have considerable influence and reputational value.  

• The post holder will have a close relationship with senior volunteer leaders including 
Campaign Leadership Boards. Typically these are successful business, media and civic 
leaders.  



 

  

Problem Solving 
• Identifying gaps in activities and suggest solutions and innovations.  
• Working with partnership organisations to agree ways forward for fundraising 

initiatives. 
• Identifying ways to make cross team partnerships work 
• In meetings with potential donors, counter objections to the University’s strategy 

and activities and to becoming involved in giving and in other support activities. 



 

  

HOW TO APPLY 
 
To formally apply, please submit a CV and supporting statement that clearly outlines your 
suitability for the role against the criteria provided in the person specification. 
Please include your interest and motivation in applying for this position.  
 
Please send your application to (inserting “Application – Strategic Philanthropy Manager, 
University of Glasgow” into the subject field):  response@peridotpartners.co.uk  
 
If you would like to have an informal conversation about this opportunity you can email our 
advising consultants at Peridot Partners to arrange a call. 
 

• Jules Chaney (E: jules@peridotpartners.co.uk or M: 07399 749982), or 
• James Hunt (E: james@peridotpartners.co.uk or M: 07711 405 444)  

 
 
Equal Opportunities Monitoring 
Peridot Partners and University of Glasgow are committed to promoting equality and 
diversity. To help us raise awareness and support a culture that is diverse and recognises and 
develops the potential of all, we need to appreciate the profile of candidates who apply for 
positions. We would therefore be most grateful if you would complete this equality 
monitoring survey. 
 
This information will be treated confidentially and anonymously and will help us to support 
our commitment to fair recruitment practice. All information provided will be held in the 
strictest confidence and will not be shared with anyone, in line with the new Data Protection 
Act 2018 launched on 25 May 2018.  The information provided does not form part of the 
decision-making process and will not affect your application. 
 
Data Processing, Protection and Privacy Policy 
By completing the form to view, or if you have access to this page from an email invitation, 
Peridot Partners will have processed your personal information. For more information about 
Peridot Partners' data processing activities and your rights, please read our Privacy Policy. 
 
 
 
RECRUITMENT TIMETABLE 
 
Closing date for applications:   By 9am, Tuesday 12th July 2022 
 
Interviews:  From w/c Monday 25th July 2022 

about:blank
mailto:jules@peridotpartners.co.uk
mailto:james@peridotpartners.co.uk
https://www.smartsurvey.co.uk/s/3TBU5J/
https://www.smartsurvey.co.uk/s/3TBU5J/
http://www.peridotpartners.co.uk/privacy-policy/

