
 

 

 
 

DIRECTOR OF GLOBAL GOODNESS 

JOB SPECIFICATION 

 
GLOBAL’S MAKE SOME NOISE 

 

Global’s charity, Make Some Noise, is a voice for small charities, that helps raise awareness of some of 

the biggest issues affecting our society. As well as championing small charities, Make Some Noise helps 

to sustain their future through its learning programmes, so they can continue delivering long-term 

positive waves of change. We pay careful attention to making a positive contribution to equality and 

diversity in our grant-making, ways of working and impact. 

 

Make Some Noise has proudly raised £25m+ for more than 400 UK charities since its launch in 2014. The 

charity is a UK wide grant maker with four key areas of focus: shelter and safety; physical and mental 

health; loneliness; life skills. We harness the assets of Global to raise funds, awareness and skills for small 

charities supporting disadvantaged people. 

 

Last year MSN funded crucial work at 85 small charities across the country, granting over £2.3 million. 

Through this funding, over 34,000 people were able to access mental health and domestic violence 

helplines, carer support, community projects and employment programmes. We achieved this 

alongside supporting 65 charities that were part-way through delivering projects with Make Some Noise 

funding. 

 

In short, we give grants, we give a voice, and we give a helping hand to small charities up and down 

the country. 

 

The Make Some Noise team is comprised of around 20 truly amazing individuals who are located in 

Global’s Leicester Square head office in London working in a very integrated way with the business. 

 

You can find out about Make Some Noise at our website: https://www.makesomenoise.com 

 

COMPANY BACKGROUND 

 
Global is one of the UK’s biggest media and entertainment groups with leading positions in 

broadcasting, digital audio and outdoor advertising. The company is the UK’s largest commercial radio 

operator and home to its most popular radio brands with Heart (the UK’s biggest commercial radio 

brand), Capital, LBC, Classic FM, Capital XTRA, Smooth, Radio X and Gold. 

 

Global is also one of the leading outdoor companies in the UK and Europe with more than 253,000 sites 

reaching 95% of the UK population. Global’s extensive and diverse outdoor portfolio encompasses 

Transport for London’s Underground network, almost all major UK airports including Gatwick, the UK’s 

largest portfolio of roadside posters and premium digital screens in prime locations – including the 

iconic Hammersmith Towers site in West London – as well as the UK’s largest network of buses across all 

major cities. 

 

Together Global’s combined platforms – radio, Global Player, and outdoor – connect 51.7m people 

across the UK every week. During the pandemic Global reported a boost in connected listening across 

its entire portfolio of brands. Connected listening sessions across its stations rose 13% in 2020 while 

listening hours have increased 47%. 

http://www.makesomenoise.com/


 

 

In a ‘normal’ year the company delivers around 140 events, including its iconic Make Some Noise Day 

in October which is the annual major fundraising takeover of Global’s business and airwaves, and the 

exclusive Make Some Noise fundraising dinner, Capital’s iconic Summertime and Jingle Bell Balls held in 

Wembley Stadium and the O2 respectively, and Classic FM Live at the Royal Albert Hall. 

 

Global is privately owned and is headquartered in London’s Leicester Square. The company has more 

than 2,500 staff working across the UK and with offices in the US, Canada, Spain, the Netherlands and 

Ireland. 

 

Global’s Founder and Executive President is Ashley Tabor-King, OBE. The Group CEO is Stephen Miron. 

The company’s Chair is Lord Allen of Kensington. 

 

GLOBAL’S CULTURE 

 
Whilst technically a stand-alone charity, in reality there is a very close working relationship between 

Make Some Noise and the main Global business, which works to the benefit of both. For that reason, 

understanding what Global does, how it is structured and importantly, it’s culture and values, are vitally 

important elements of success for the charity team. 

 

Global’s team is passionate, proud and determined to be the best in media, entertainment and 

advertising. Its talented staff, loyal audiences, and a strong ethos of giving back to the community are 

at the heart of everything Global does. This passion, belief in the brands, and ambition to be the best is 

evident in every senior leader and in all aspects of the company’s output from content through to 

advertising and events. 

 

Four core values define what good looks like at Global: Strive, Simple, Pride, Respect. 

Global’s Board is committed to creating an inclusive culture where all Globallers feel they belong, are 

valued, and can do the best work of their career. This is brought to life in many ways, and most 

importantly in the day-to-day activities of Globallers including the Make Some Noise team. Global has 

several vibrant diversity networks that encompass a range of interest groups including families, women, 

sustainability, race equality, LGBTQ+ and our accessibility network that focuses on disability and 

neurodiversity. Global’s employee network groups are dedicated to promoting and celebrating 

diversity and inclusion across the company, building a sense of community, and providing a safe 

space for open and honest conversation. 

 

Global’s commitment to diversity and inclusion is reflected in the company’s approach to flexible 

working, development programmes, promotion process, recruitment and training. 

THE ROLE 

 
We are seeking an outstanding Director of Global Goodness to lead Make Some Noise. The Director of 

Global Goodness will report into the Chair of the Make Some Noise Board of Trustees, and Global’s 

Chief People Officer, Sally Cairns. 

 

This is a hugely exciting time to join the charity, with an opportunity to shape the future for the next few 

years of the charity’s growth and development. Global is a business with real momentum and ambition 

and Make Some Noise can take advantage of that to make a huge difference helping small charities 

across the country. The appetite exists for the incoming leader to run a full strategic review, lay out their 

vision, and then make it happen. There are solid foundations in place with a very talented team who 

have a tremendous track record of achievement, a supportive trustee board, exciting developments in 

the Global business, and the need in society for this type of help has never been greater. 



 

 

This is an opportunity to join an entrepreneurial business with limitless ambition, outstanding colleagues 

and international reach. The successful candidate will be energetic, creative, flexible, fast and 

innovative to manage successfully in this dynamic, complex environment. They will bring expertise and 

vision around sector trends, grant-making and fund-raising innovation. They will be responsible for the 

day-to-day management of the charity and its staff, ensuring that the charity's targets and policies 

remain driven by the needs of our beneficiaries 

 

KEY RESPONSIBILITIES 

 
The Director of Global Goodness will have the following key responsibilities: 

 
Strategy 

 
• Setting and implementing the vision and strategy of the charity, ensuring the financial security of 

the Fund and playing a key ambassadorial role with funders and other stakeholders 

• Leading the business plan and budget setting for approval by Trustees, and ongoing monitoring 

against objectives 

• Understanding and realising synergies for the charity working alongside Global, ensuring maximum 

value creation along with independence 

Fundraising 

 
• Overseeing the charity’s fundraising strategy and efforts to maximise income 

• Development and execution of fundraising plan and initiatives including annual broadcast 

appeal, including overseeing events from presenter challenges to gala dinner, and 

influencing and negotiating inventory and gifts in kind from Global 

• Drive innovation across fundraising 

• Overseeing partnerships, collaborating with colleagues and attending the bigger pitches 

• Overseeing mechanics and systems used to collect and analyse data (including Salesforce and 

plug ins) and building business case for investment as required 

• Manage relationships with key supporters and donors 

 

Governance 

 
• Leading governance to ensure the charity complies with charity articles and regulation 

• Working with Chair and Trustee Board to ensure Trustees fulfil their legal obligations 

• Work with Chair and Trustees to recruit Trustees according to skills required, and that effective 

governance, subcommittees and Board development is in place 

• Manage risk framework 

 
Marketing and communications 

 
• Lead brand proposition, brand management and key messaging 

• Oversee all content development including website, social media channels, partner materials, PR 

and CRM 

• Overseeing systems development and building business case for investment as required 

• Collaborating with internal stakeholders to drive employee engagement at Global 

• Lead proactive and reactive communications including crisis communications 



 

 

Grant Making and impact 

 
• Overseeing impact strategy and grants policy in line with organisational strategy 

• Oversee grants operation, ensuring due diligence to minimise risk 

• Delivery of 3-part promise (grants, awareness, learning programme) 

• Lead evaluation and impact reporting 

• Innovate grants support to address feedback and areas of need 

• Attend grants panel 

 
EXPERIENCE AND CHARACTERISTICS 

 
• Leadership experience of a similar sized charity with experience inside a corporate environment 

very useful 

• Experience of operating within a fast-paced business, with a track record for creative and 

innovative approaches to fund raising and marketing 

• Leadership and influencing skills; an ability to persuade and guide, whilst also maintaining and 

developing team morale and performance 

• A positive, self-motivated, and driven business leader who can inspire and energise 

• The ability to operate at pace and with a sense of humour 

• Excellent communication to a range of stakeholders: internal and external 

• A positive, enthusiastic, and inspiring leader, who can embody the culture of this dynamic media 

business 

• High emotional intelligence and a true team player 

 

COMPENSATION 

 
A flexible working pattern is available and Global is offering an attractive compensation package 

comprised of salary and competitive benefits. Just as Global’s media and entertainment platforms are 

for everyone, so are its workplaces. No matter where you were educated, what you look like, where 

you come from, or what your favourite radio station is, Global wants to hear from you. 


