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Building a better Nottingham, together.

O

ur world has changed forever. Cities that
choose to embrace this change fastest, will be
the first to see real, tangible and effective recovery.
Nottingham BID will ensure through our work and our
influence that as the city rebuilds, it does so through
a well executed strategy that makes it a place people
want to experience.
It is likely that your business model has already
changed as a result of current times. We understand
that, we too, must also evolve. This change will enable
us to continue being your trusted body for innovative
city centre projects and initiatives that deliver real
results for your business.
Our plan sets out a new approach based on what
you told us we should be doing to support you and
industry leading research we commissioned to get the
facts on how consumers will interact in Nottingham
post COVID-19.

In addition to this we are setting out a series of
exciting transformation projects that move beyond
short term interventions and into long term
investment into the progression of our city. These
ambitious improvements come at a crucial time to
ensure Nottingham comes through this recovery
period as a city that businesses can thrive in,
appeals to the local community and raises our profile
nationally.
The Nottingham BID is your collective voice and has
championed your vision for a decade. We encourage
you to vote for collaboration, progress and success in
Nottingham for a further five years. With your backing
we will continue to provide the projects and support
you need now more than ever.
Thank you
Nottingham BID Board

You have told us that you value the vast majority of
the projects and services we have delivered during
the last five years, so they will continue, but we will
ensure they are delivered in ways that make them fit
for our new normal.

Nottingham BID Business Plan 2021—2025
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BID BOARD
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LEWIS

STEPHEN

RICHARD

John Lewis

Marketing NG

St. James Hotel

Lewis became a Director in 2019,
bringing valuable retail and corporate
experience to the Nottingham BID. He
has a strong commercial and leadership
background, currently the Head of
Branch at John Lewis & Partners
Nottingham, a position he has held since
November 2016.

Stephen joined the BID Board in 2016
and represents the interests of members
in the education sector. He is also on
the board of Marketing Nottingham and
Nottinghamshire. Stephen is a qualified
Accountant, having started his career
at Bass plc, progressing into several
senior financial roles in the company’s
pubs, restaurants and holiday centre
subsidiaries.

Prior to this, Lewis has led other John
Lewis stores and has held positions in
personnel, head office and numerous
Operations Manager roles. Lewis has
a passion for the city and is keen to
play an active role in ensuring that
Nottingham thrives in the future.

In 2003, Stephen joined Nottingham
Trent University where he held the
post of Chief Financial and Operations
Officer and was co-opted as an
executive member of the Board of
Governors for 12 years. He was
appointed as Commercial Development
Director in 2015, a position he held until
2017.

Richard Johal joined the Nottingham
BID board in July 2017 to represent the
interests of the BID’s hotel members.
Richard is a Director of the St James
Hotel located on Rutland Street, as well
as being Chairman of the Nottingham
Hospitality Association. Born in
Nottingham, Richard had a brief spell
in private banking before joining the
family business, which has various hotel,
conferencing and commercial property
interests in Nottingham.

EVENDEN

Building a better Nottingham, together.

JACKSON

JOHAL

Richard has spent over three years as
General Manager of the hotel, leading
on its rebranding from Rutland Square
Hotel to St James Hotel, as well as being
a Director of the hotel.

POLLY

GEOFF

NIGEL

READE

WILLIAMS

WHEATLEY

JunkBars

The Tokenhouse

intu

Polly is Operations Manager for the
JunkBars Nottingham group which
includes Boilermaker, Junkyard and The
Herbert Kilpin. She originally joined the
business in 2013 as the Floor Manager
at Boilermaker, taking over as General
Manager in 2014 and then in 2016 she
took on the role of Operations Manager.

Geoff has been on the Nottingham BID
Board since its formation, and is also
chairman of the Independent Advisory
Group which represents the interests of
independent businesses in the city. He
is the Director and co-founder of The
Tokenhouse, an independent gift shop
that he opened in 1973.

Over the years that Polly has worked in
the hospitality sector, she has gained
experience in a range of different areas
of the industry – bars, restaurant,
events, and opening venues, skills that
she will put to good use as a Director of
Nottingham BID.

Geoff is also the Director and founder of
Lime Gallery incorporating Framework
Picture Framers on Derby Road, another
of the city’s independent businesses.
Geoff is passionate about keeping
Nottingham a vibrant and pleasant place
to visit.

Nigel became a Director of
Nottingham BID in 2016 due to his
role at intu who own intu Victoria
Centre. Nigel, who is originally from
Nottingham, is the General Manager at
intu Victoria Centre.
He moved back to the city in 2014
from his role as General Manager
at intu Derby following the
announcement of the centre’s £40
million remodelling and refurbishment
scheme. Nigel previously worked at
Next, Disney, Selfridges and Hamleys
– gaining experience internationally
throughout Europe, India, Russia,
Vietnam and the Middle East among
others.
Nottingham BID Business Plan 2021—2025
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STREET
YOUR

AMBASSADORS
T

he Nottingham BID Street Ambassadors take to the streets five days a week and
are the eyes and ears of the BID. Through regular communication with different BID
businesses, the ambassador team play a crucial role in reporting any issues or concerns
across the city centre and, through their welcoming presence, help assist visitors.

BRANDON

FEEBERY

MOSHIUR

HEATHER

CHOUDHURY

DARREN

BLENKINSOP

DENTON

SEAN

BOFF

REDHA

BOUTERBERK
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Building a better Nottingham, together.

T

he Nottingham BID team is dedicated to improving our city
and ensuring the company runs as efficiently as possible. Led
by Lucy Stanford (BID Manager).
Throughout the COVID-19 crisis, the team have worked to
provide businesses with the most up to date information and
support. From providing access to government grants, to creating
reopening packs and dressing the city with safety messaging;
we’ve been there every step of the way.

KORY

TIMMY

SIMMS
OFFICE

LUCY

FRANCIS

CONTENT AND
BRAND EXECUTIVE

EXECUTIVE

AGNES

JABLONSKA
FINANCE
ADMINISTRATOR

KATE

STANFORD

BLENKINSOP
PROJECTS

BID MANAGER

NATHAN

HICKIE
BUSINESS CRIME REDUCTION
CO-ORDINATOR

ADMINISTRATOR

BEVERLEY
BAILEY
PROJECT EXECUTIVE

AMY

COULSON
PROJECT EXECUTIVE

NOTTINGHAM TBID
EAM
THE
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OUR RESPONSE
TO COVID-19
When the UK entered lockdown in March 2020 we
acted to support you, to listen to you and to respond
to your new needs. We simultaneously provided
leadership across the city, creating a clear strategy,
followed by all public partners for the safe and
sustainable reopening of the city.

Conducted over 200 hours of
security patrols around the
city to ensure the security
of vacant premises during
lockdown.

OUR RESPONSE HAS BEEN IN 3 STAGES:

Gathered insight from over 5,500 consumers
to understand changing habits and opinions to
help shape reopening plans and support people
coming back to Nottingham.

RESPONSE:

REOPEN:

As lockdown was due to ease our focus shifted to
With the closure of all non-essential business
putting plans in place to ensure the public felt safe
our immediate response was to provide
businesses with support in closing, and up to date and welcome when returning to Nottingham.
information.
Weekly communications highlighting the most
up to date support, advice and guidance.

Directly supported over 400
businesses in accessing
COVID-19 grants.
Provided access to comprehensive care
packages, counselling and training through
Employee Assistance Programmes to support
employee welfare.
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Building a better Nottingham, together.

Created a clear strategy for
the city reopening, followed by
all public partners.
Implemented a ‘keep left’ system and assessed
pinch points and queue systems across the city
to guide pedestrian flow and support social
distancing.
Created a city wide campaign to welcome people
back and reinforce social distancing and safety
messaging.

Produced and promoted up to
date digital maps highlighting
businesses openings, hours
and services via our consumer
facing channel, It’s in
Nottingham.
Distributed over 17,000 items
to businesses to support their
reopening, including signage,
floor stickers and hand
sanitizers.
Set up HR & Employment training sessions with
an experienced solicitor covering COVID-19
related topics.
Launched Yoello in Nottingham, a mobile
ordering platform for the hospitality industry,
allowing contactless ordering and payment from
the table, as well as a built in track and trace
system.

RECOVER:
With businesses now mostly reopened we have
started to focus on the longer term recovery of the
city, with projects that encourage footfall back
into Nottingham.

Created a series of videos to promote the safety
measures put in place by businesses in a variety
of sectors.

Competitions where entrants
are required to have spent
money in city centre venues to
participate.
Created a new version of the popular
Hoodwinked trail, known as The Nottingham
Wise Owl Walk, to encourage families back to
the city.

Launched a COVID-19 aware
accreditation scheme with
risk assessment support and
mentoring availability for the
leisure industry.

Nottingham BID is an established and critical support mechanism for the city
retail, hospitality and office economy, never more so than during the Coronavirus
pandemic. Operating in the city without this invaluable and professional
organisation is not an option.
Andy Crawford
Pub People
Nottingham BID Business Plan 2021—2025
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Building a better Nottingham, together.

*map not to scale
For a full list of street names, please visit nottinghambid.com

N

ottingham City Centre has several exciting
developments happening which the BID have
included in its defined BID boundary to offer support
and promotion to. Large scale projects, such as the
redevelopment of the Southside area, the train station,
and the reopening of Nottingham Castle offer the BID
the opportunity to support this regional activity, further
promoting it as a place for businesses to invest in and
people to visit.

Nottingham Castle Trust is excited to become part of the
Nottingham BID community. As a registered charity delivering
key elements of Nottingham’s heritage and leisure offer,
Nottingham Castle Trust is supportive of the BIDs commitment
to keeping the city centre experience relevant for visitors and
businesses and celebrating the Castles vital contribution to the
local economy. We look forward to working with everyone.
Sara Blair-Manning
Nottingham Castle Trust

Nottingham BID Business Plan 2021—2025
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BUSINESS FEEDBACK
12

THE VIEWS OF OUR BUSINESSES GUIDE THE DIRECTION OF THE BID.

Here’s what you said
when we surveyed you:
DOES YOUR BUSINESS VALUE THE
FOLLOWING SERVICES?

TOP FIVE VOTED PROJECTS

CRIME AND SAFETY PROJECTS
NO 49
376 YES 88.5%

CHRISTMAS CAMPAIGN
PRIDE SPONSORSHIP
STUDENT FEST

CLEAN TEAM
NO 50

IT’S IN NOTTINGHAM WEB & SOCIAL MEDIA

STREET AMBASSADORS
NO 37

392 YES 91.4%

360 YES 87.8%

NOTTINGHAM LIGHT NIGHT

MANY OF YOU WANT TO SEE

GREENER
SPACES IN
THE CITY

Building a better Nottingham, together.

CONTINUED
COMMUNICATION
ACROSS
THE CITY

MORE DIGITAL
MARKETING
AND
PROMOTION

MORE
INNOVATION

COVID CONSUMER RESEARCH

Earlier this year, Nottingham BID
partnered with leading BID organisation,
British BIDs and NEF Consulting to
examine changing consumer trends in
Nottingham to guide the future recovery
of city centres.
Telephone research was conducted with
500 consumers in Nottingham. The BID
was able to uncover how COVID-19
has affected people’s relationship with
the city centre, providing crucial insight
into what Nottingham BID has to do to
respond.

84%

feel nervous
about going to
the city centre

18.4%
want to make
the most of the
city centre

22.8%

will stay at home
more

35.6%
still happy to
go into the city
centre

Many city centres will
be irreversibly changed
as a result of COVID-19.
Accurate data,
intelligence gathering
and management will
be necessary to adapt.

23%

keen to get back
and enjoy the
city centre

54.4%

use social media
and online
services more

30%

of people likely
to keep a social
distance as a result
of COVID-19

A key outcome of the research
for the BID industry was the
importance of ‘community’.
A strong level of partnership
working will help businesses
stay afloat and BIDs play a key
part in this tactic.

Nottingham BID Business Plan 2021—2025
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HIGHLIGHTS FROM
2019
WELLNESS

76%

OF BUSINESSES THAT

NOT IN NOTTINGHAM
NO PLACE FOR HATE hate
crime training delivered to 56
businesses and 253 workers

ENGAGED WITH THE
CAMPAIGN NOTICED
A POSITIVE IMPACT ON
THEIR BUSINESS DURING
WELLNESS WEEK

14

Building a better Nottingham, together.

Directly supported over 400 businesses in
accessing business grants

BUSINESS PACKS

Over 17,000 items given to businesses to
support reopening (signage, etc.)

RESEARCH

5,500 peoples
opinions taken on
board in consumer
facing research

1,850 SIGN-UPS FROM THE FRESHERS FAIRS TO IT’S IN NOTTINGHAM

140 business offers promoted at the fairs

Over 32,000 views
across the mini series

132
BIG LUNCH
members

BUSINESS GRANTS

STUDENT ACTIVITIES

TALKING SHOPS SERIES

Independents Facebook
Group

COV I D R E S P O N S E

MEDICAL KITS

1 60

stop the b leed

medical kits in night
time economy venues

4,695 lunches given
away to office sector
workers from 80 offices

T R A N S P O R TAT I O N

Funded boxing
day buses to
ensure workers
could
get to
work
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generated for
businesses

FINALIST PROJECT AT THE SIBA AWARDS

LIGHT NIGHT
36,000 additional visitors to the city

Economic value of £750,000

89 events across the city

MAGAZINES

100,000
magazines
distributed to
homes around
Nottingham
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Building a better Nottingham, together.

Through innovative
and creative
projects, initiatives
and activities,
Nottingham BID will
be at the forefront
of recovery for the
city. We will make
Nottingham a city
of experiences and
excitement for the
local community
and beyond.

Nottingham
BID commits to
continue and
improve:

Direct marketing access to
Nottingham’s local community
and surrounding areas. It’s in
Nottingham is the city centre
marketing platform created
for you, targeted at consumers
and managed by the BID.

Spiegeltent

Located on Old Market Square,
The Magnificent Spiegeltent
brings a packed schedule of
activity to the city centre,
with fantastic opportunities
for businesses to get involved,
including providing the food
and drink offers.

Halloween
The Nottingham BID has contributed to the
overall charm and character of the city. We
draw in many customers because of the BID’s
seasonal events, which are always enjoyable
and safe for the community. There is no doubt
that the Nottingham BID has brought value to
our business and daily lives.

It’s in Nottingham
Brand

Continuing to offer the familyfriendly, annual Halloween
Trail with spooky characters
hidden across the city centre.
A popular trick or treat
experience with businesses
and visitors.

Christmas

Light Night

Ensuring a great Christmas
experience for businesses and
consumers through organised
events and activities.

A highly popular outdoor
experiential event, Light
Night entails striking light
installations and exciting
performances around the city
centre.

Cask Ale Trails

Virtual Experiences

Encouraging people to visit
pubs and celebrate the diversity
on offer in Nottingham, the
Cask Ale Trail was successful
in its first year, with over 1,200
pin badges given out for the
completion of themed trails.

As a result of COVID-19,
Nottingham BID is committing
to launching new virtual
services, which support social
distancing.

Suraj Dhaliwal
The Maharaja’s Retreat
Nottingham BID Business Plan 2021—2025
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Building a better Nottingham, together.

Nottingham BID commits to continue and improve:

A safe and
welcoming city
centre environment
became essential
as the city came
out of lockdown,
to reassure people
to return. We aim
to build on the
work achieved
throughout this
period, to improve
the city centre
experience for
everyone.
The work that (Nottingham BID) has done
to support local businesses, not only during
the lockdown period has been professional,
caring and very much appreciated. They
have supported the night time economy in
Nottingham for many years through the work
they do with Street Pastors and Taxi Marshals
to name a few and as a whole they are to be
commended for the work they do.

David Clements
Crowne Plaza

Street
Ambassadors

Providing a dedicated street
presence across the city centre, the
BID’s street ambassador team help
manage and maintain a pleasant,
safe and accessible environment.
Walking the BID area every day,
they play a crucial role in managing
and reporting activity, and liaising
with the business community.

Street Pastors

Supporting the Police and medical
services on a Friday and Saturday
night, providing valuable support in
the city centre to vulnerable people.

Purple Flag

As a key driving force, we have
maintained Purple Flag status for
a decade, an important hallmark
in showcasing Nottingham as a
safe, diverse and vibrant place for
a night out. The accreditation will
now include a places response
to COVID-19, making it more
important than ever for Nottingham
BID to maintain this achievement.

Defibrillators &
Medical Kits

Cleansing

Maintaining the six Nottingham BID
installed Defibrillators across the
city to ensure Nottingham remains
a Heart Safe city, and continuing to
provide medical kits along with free
training to staff.

Best Bar None

Vacant Unit
Branding

Ensuring vacant units are covered
where possible, leading to a more
positive city experience.

Digital Radio
System Scheme

Helping to keep the city centre clean
and funding the Grot Spot service,
to respond to business requests for
a rapid cleaning response, removing
graffiti and clearing chewing gum.

Over the last five years Nottingham
BID has grown the Best Bar None
scheme to the largest in the country,
with 116 accredited venues in 2019,
showcasing the responsible and
effective management and operation
of licensed premises.

We will also introduce new
projects and initiatives for:

Providing you with the Digital
Radio System scheme across the
city centre, securing your link to
the Police, CCTV cameras, other
businesses and Nottingham BID’s
own BCRP and Street Ambassador
Team.

Environment &
Sustainability

Nottingham BID is committed
to being greener in the projects
and services it takes forward, and
aims to bring elements of this into
the city with projects supporting
sustainability, recycling and plastic
reduction.

Nottingham BID Business Plan 2021—2025
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Nottingham BID
will continue
to work closely
with the city’s
office sector to
promote wellness,
connectivity and
provide a platform
that makes working
in the heart of
Nottingham
an exciting
and beneficial
opportunity, for
employees and
employers alike.

The Big Lunch was a fantastic idea which my
company absolutely loved. It bought teams
together by all going to lunch together and
also made people realise that taking that time
away from their desk was really beneficial
to their mental wellbeing. We also thought
it was a great way of supporting city centre
restaurants and trying new ones.

Deana Bell
Land Registry

Nottingham
BID commits to
continue and
improve:

Wellness

Wellness in the workplace has
become more important than
ever throughout the COVID crisis.
Nottingham BID intends to extend
wellbeing support for city centre
employees to include initiatives such
as walking clubs, green spaces and
mental health awareness projects.

Partnership
Working

The Big Lunch

Nottingham BID works closely with
key partners in the city, such as
Nottinghamshire Police, Marketing
NG and the Growth Board, to
represent business interests. The
BID also runs a Night Time Economy
Strategy Group, to bring together
stakeholders and work together on
maximising our night time economy.

We will also
introduce new
projects and
initiatives for:

As part of our wellness strategy we
also plan to continue with The Big
Lunch, offering free lunches to office
sector employees; encouraging them
to step away from the desk to enjoy
the city’s lunchtime offerings.

Environment &
Sustainability

Networking

We will support office sector
businesses in becoming greener,
plastic-free and more sustainable.

Connecting people back to the
city centre following COVID-19
is crucial. We will provide key
networking opportunities for
businesses to ensure up-to-date
information on our city is spread
across all sectors.

Nottingham BID Business Plan 2021—2025
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SPECIALIST
ADVICE AND
SUPPORT
We understand
the vital role
independently
owned businesses
play in Nottingham’s
economy and
will continue to
collaborate and
support them as
we have done for a
decade.
As an independent business the support of
Nottingham BID over the years has been
incredible. The events that have been planned
over the year have always opened new
opportunities for us along with increasing our
footfall of new clients and attracting people to
the area. I look forward to the year ahead of
the new plans to continue making Nottingham
the place to be, I think a huge part of our
growth as a business is down to the BID.

Nottingham
BID commits to
continue and
improve:

Event Sponsorship
Continuing to support numerous
forward thinking and innovative
organisations to promote the city’s
independents. This includes events
such as Small Business Saturday,
Craft Beer Week, Wigflex and
Hockley Hustle.

We will also
introduce new
projects and
initiatives for:

Representation

Advertising
Opportunities

Advice and
Training

We will bring bespoke advertising
opportunities for the independent
sector with digital and print
opportunities in local publications.

We commit to bringing the
independent sector their own
dedicated representative to respond
to their needs and priorities.

Market

A market day to showcase
the diverse offering of local
independents.

Rebrand for
Independent
Sector

Nottingham’s independents play a
huge part in the identity of our city
and we will explore enhancing this
with a rebrand which best speaks
for the sector to local and new
customers.

Following COVID-19, we want to
ensure independents are aware of
the latest knowledge, research and
training opportunities available to
them to help them thrive.

Robbie Ellis
Beauty Temple
Nottingham BID Business Plan 2021—2025
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Over the past
ten years, It’s in
Nottingham has
become the go-to
brand for consumers
and businesses that
rely heavily on the
marketing tool to
promote their offer.
It’s in Nottingham is only possible
because of Nottingham BID who have a
team of marketing specialists working
hard to promote the city centre.

“

It’s In Nottingham continuously supports us at
Kiehl’s sharing our social posts and also helping
us drive awareness on their channels for new
product launches and in store events and
activities. We have found working together such
a good way of reaching out and engaging people
local to the city.

“
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HANNAH PARKIN
Kiehl’s

www.itsinnottingham.com

It’s in Nottingham is the central hub for
promotions, information and events, and
offers city centre businesses the opportunity
to promote to its 50,000 followers.
It’s in Nottingham will evolve
in the new BID term to always
ensure it is fit for the modern
consumer with a rebrand
and a constant review of its
marketing platforms. New
features will be explored to
offer additional promotional

opportunities for city centre
businesses. These include
virtual styling experiences
and tutorials, ticket booking
features, enhanced content for
students and the introduction
of offers for the public.

“

It’s in Nottingham digital channels are of
immense benefit to Sharps Bedrooms & Home
Office. They provide a great platform across
social media that enables us to reach a far
wider audience within our local community.
The Nottingham BID for us at Sharps
Bedrooms & Home Office, is all about bringing
different businesses together whilst moving in
the same direction in sharing ideas and events
to create a city we can all be proud of.

“

@itsinnottingham

260,000 engagements
on social media
platforms in 2019
Over 50,000 followers
across 3 channels
Over 7.5 million
impressions over 2019

MICHELLE EDIS

Sharps Bedroom
and Home Office
Nottingham BID Business Plan 2021—2025
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TRANSFORMATION
PROJECTS
34

O

ver the next five years, in addition to the core services you
have come to know and trust Nottingham BID for, we will go
further, through a series of partnerships we will play a central role to
a number of transformative projects, that leave a legacy far beyond
the next five years.

Building a better Nottingham, together.

IMPROVEMENT OF THE KEY ARRIVAL POINTS into the city,
more important now than ever as Broadmarsh searches for a new
purpose.
BETTER USE OF URBAN SPACES to include additional
greening, pop up parks, seating and enlivenment alongside
outdoor vending opportunities for businesses.
CREATING SPACES AND MOMENTS around the city to
create interest and drive footfall.
REVIEW OF PLANNING ON KEY STREETS such as
Bridlesmith Gate to reimagine the use of space to
support regeneration.

Nottingham BID Business Plan 2021—2025
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WHAT IS A BID?
A Business Improvement District (BID) is a business-led
scheme which delivers additional improvements for an area.
Created through a formal ballot, if a majority of those
businesses balloted support a business plan of improvement,
then all occupiers pay into a central pot to deliver those
services for up to five years.

THE BID INDUSTRY
Over 320 BIDs, generating more than £132 million
for our town and cities.
COVID-19 has been a very dramatic time for the BID
industry. Our business community is very much in
recovery-mode, needing as much support and local
leadership as possible.
BIDs have been extremely busy keeping businesses
updated with relevant news and keeping our towns
and cities safe and secure.
There are over 320 BIDs in the UK who have had a
very important role to play in this recovery phase, and
Nottingham BID has worked hard to support its
businesses.
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BID

THE BALLOT
1. Nottingham City Council will send those responsible for properties or hereditaments to be subject to
the BID a ballot paper prior to Friday 18th September 2020.

RULES

2. Each property or hereditament subject to the BID will be entitled to one vote in respect of this BID
renewal proposal in a 28-day postal ballot which will commence on Friday 18th September 2020, and
close at 5pm on Thursday 15th October 2020. Ballot papers received after 5pm on that day will not
be counted. The result of the ballot is due to be announced on the following day.
3. In order for the proposal to be successful at ballot the result will need to meet, as a minimum, two
independent criteria which are: (a) of those ballots returned by the close, those voting in favour of the
renewal proposal must exceed those voting against it, and (b) of those ballot papers returned by the
close, the total rateable value of those properties or hereditaments which vote in favour, must exceed
the total of those voting against.
4. The Coronavirus Act 2020 extended the term of the current BID to 31st March 2021. Therefore, if
successful at ballot, the renewed BID will now commence delivery of services in April 2021 and will
continue for the period to December 2025.

THE LEVY
1. The levy rate to be paid by each property or hereditament is to be calculated as 1.25% of its rateable
value as at the ‘chargeable day’ (notionally 1st April in 2021 (9 months) and 1st January for each full
year thereafter). This is a reduction from the prevailing rate and returns to the originating level.
2. All properties or hereditaments with a rateable value of £35,000 or more will be eligible for payment
of the levy. This threshold has increased from £25,000.
3. The number of properties or hereditaments liable for the levy is approximately 758.
4. From 2022 onwards, the levy rate will be increased by the fixed rate of inflation of 3% per annum.
5. The levy will be charged annually in advance for each chargeable period (January to December each
year), starting in January 2021. No refunds will be made.
6. The maximum amount payable for any one hereditament is capped at £15,000 (rising by 3% a year).
This is a reduction from the prevailing cap and returns to the originating level.
7. The owners of untenanted properties or hereditaments will be liable for payment of the levy.
8. Occupiers within covered shopping or leisure centres that are subject to a service charge will pay 60%
of the levy that would otherwise apply.
9. Charitable organisations that are subject to relief on their business rates liability will pay 60% of the
levy that would otherwise apply.
10. Nottingham City Council will be responsible for collection of the levy. The collection charge will be
£27,500 per annum; this equates to £36 per hereditament and 3% of anticipated billed levy.
Nottingham BID Business Plan 2021—2025
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BID
RULES

FINANCES
1. A cautious approach has been adopted to providing the indicative budget for the renewed BID term.
This is based upon historic and likely future trends.
2. A levy collection rate of 90% has been assumed.
3. The average annual levy available to be spent by the BID for the term is £1,046,046.
4. A contingency provision on expenditure, together with the availability of reserves, provides for an
anticipated surplus of £478,773 by the end of the renewed term. This equates to 9% of expenditure.
5. Throughout the previous term, the BID Board adopted a prudent reserves policy. Of those reserves,
£400,000 has been committed to ‘transformational projects’ as described in this document. It is
anticipated that this sum will be used to attract additional contributions from other partners.
6. During the last term, the BID had some success in generating additional revenue. The additional
income provision within the budget for the renewing BID takes account of committed amounts only
and is conservative in that regard. This totals 5.16% of total income.
7. Operating costs of the BID are estimated as 16.60% of total expenditure.

ACCOUNTABILITY AND TRANSPARENCY
1. The BID will continue to recognise the importance of accountability and transparency within its
governance arrangements. It is certified through British BIDs Accreditation, an award in respect of
internal quality management systems. It will seek to retain Accreditation throughout its renewed term.
2. The number of Directors (the Board) will continue to evolve to include additional representation from
all sectors. This may include some non-levy payers, although always in a minority. The Board will meet
at least once a quarter. The Directors shall be Members of the BID Company. The Board shall appoint
a Chair from time to time.
3. Provided that the BID is meeting its overall objectives, the Board shall have the ability to vary service
delivery and expenditure allocation according to the changing demands of businesses. However,
provisions for alteration ballots are not affected.
4. The group representing all independents (including non-levy payers below the threshold) will be
maintained. The group will be chaired by an appointed independent business representative who will
also represent the interests of the sector on the Board.

DEFINITIONS
1. For the purposes of definition, the term ‘Renewal’ means
replacement of the existing BID at the end of its current
term (March 2021) with a new arrangement covering an
extended area and subject to the rules and arrangements
herein.
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5. The BID will file annual accounts compiled by independent accountants at Companies House. The
accounts will, therefore, be available to all levy payers. An annual report and business meeting will
provide information to businesses on the activities of the BID, including finances.
6. An Operating Agreement, which includes the Council’s Baseline statements, has been agreed with
Nottingham City Council. A copy can be found at www.nottinghambid.com.
7. Notification of the intention to hold a ballot was sent to the Secretary of State on 15th April 2020.

BUDGET
YEAR 2

YEAR 3

YEAR 4

YEAR 5

TOTALS

£775,364

£1,064,834

£1,096,779

£1,129,682

£1,163,573

£5,230,232

94.83%

£45,000

£60,000

£60,000

£60,000

£60,000

£285,000

5.17%

£820,364

£1,124,834

£1,156,779

£1,189,682

£1,223,573

£5,515,232

100.00%

£135,720

£186,388

£191,980

£197,739

£203,671

£915,498

16.60%

Independent City

£88,000

£105,000

£110,000

£110,000

£115,000

£528,000

9.57%

Working City

£78,250

£106,090

£109,273

£112,551

£115,927

£522,091

9.47%

Managed City

£229,710

£315,468

£324,932

£334,680

£344,720

£1,549,510

28.10%

Promoted City

£237,026

£325,515

£335,280

£345,339

£355,699

£1,598,859

28.99%

Total Expenditure

£768,706

£1,038,461

£1,071,465

£1,100,309

£1,135,018

£5,113,959

92.72%

£51,658

£86,373

£85,314

£89,373

£88,555

£401,273

£129,158

£215,531

£300,845

£390,218

£478,773

£478,773

YEAR 1

%

INCOME
BID Levy
Additional Income
Total Income

EXPENDITURE
Operating Costs

Annual Surplus
Cumulative Reserves

9.36%
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HOW TO VOTE
Here are the simple steps that you need to follow to vote:

1

You should receive one ballot
paper for each property that you
are eligible to vote for by post. If
you do not, please email
info@nottinghambid.com.

2

Please check that each ballot
paper has its own return
envelope.

3

Complete the ballot paper,
putting a cross (X) beside your
choice to retain the BID for a
further five years or not.
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4

Write your name in BLOCK
capitals, your POSITION in
the business and then add
your SIGNATURE.

5

Each ballot paper must
be returned in its own
separate envelope.

6

Return your completed
ballot paper(s) by post in
the pre-paid envelope
provided.

JOHN SMITH
OWNER

John Smith

Nottingham BID Business Plan 2021—2025

41

BUILDING A
BETTER NOTTINGHAM,

TOGETHER.

CITY CENTRE BUSINESS ALLIANCE

Ground Floor East Suite
St Nicholas Court
25-27 Castle Gate
Nottingham NG1 7AR

info@nottinghambid.com

www.nottinghambid.com

All information in this document is correct at time of printing.

