
The National Deaf Children’s Society 
 

Job description 
 
Head of Digital Marketing   
 
 
 
Reports to: Deputy Director: Digital, Marketing & Communications 
 
Department: Fundraising and Communications  
 
Salary range: £41,183 - £43,928 depending on experience 
 Grade L1 
 
Hours: 35 hours per week 
 
Location: London office (home working could be considered)  
 
Contract: Permanent 
 
 
 
Principal contacts 
 

a) Internal 
Deputy Director: Digital, Marketing & Communications 
Deputy Director: IT 
Executive Director of Fundraising & Communications 
Digital Governance group and core stakeholder groups  
Internal Communications Manager, Creative Lead and Head of Media 
Staff within Marketing and Digital team 
Wider Communications team 
Senior management team  
Services teams across the UK 
Fundraising team 
 
b) External 
Digital agencies, consultants and developers 
Marketing and insight agencies  
Peers from other charities and companies 
 



Main purpose of post 
 
Develop and lead the implementation of multi-channel marketing strategies which 
deliver a programme of continuous improvement using a data-driven approach.   

Support and influence teams across the charity to adopt best digital marketing 
practice in their work to bring about a world without barriers for deaf children.  

Lead, coach, motivate and inspire the Digital Marketing team.  

 
Note: The National Deaf Children’s Society operates a “hub and spoke” type model, 
with the Digital Marketing team acting as a centre of expertise, supporting, advising 
and co-ordinating the work of staff in the business units across the charity.  

  
Key tasks 
 

1. Develop, agree and lead the implementation of digital marketing strategies 
which help achieve the charity’s mission and objectives.  

 
2. Lead, direct and motivate the Digital Marketing team to deliver the maximum 

impact against organisational objectives. 
 

3. Line manage direct reports to ensure they operate at optimal efficiency, and 
receive appropriate levels of support, supervision, coaching, training, 
appraisal and development in line with organisational policies. 

 
4. Support, advise and guide staff across the charity to help them achieve their 

digital marketing objectives and meet the needs of customers, including 
beneficiaries and donors. Establish and refine systems for briefing, project 
management and evaluation, ensuring data and audience insights are used to 
optimise activity and learning is captured and fed into future planning. 
Regularly report on results to the Deputy Director: Digital, Marketing and 
Communications and the Digital Governance Group. 

 
5. Champion digital innovation and proactively monitor trends, using findings to 

inform content and technical development. Identify and test new digital tools 
and marketing approaches and recommend their use by the organisation.   

 
6. Project manage delivery of integrated campaigns and activity (both internal 

and external) and work collaboratively with other Communications teams to 
provide impactful content and a coherent service across the organisation.  

 
7. Oversee work to increase the charity’s reach and influence online, ensuring 

all content is optimised for search engines, digital opportunities are exploited 
and paid search activities are enhanced. Agree a long-term vision for the 
website with benchmark targets and oversee the delivery of plans for 
continuous improvement.  



 
8. Oversee the delivery of social media plans which maximise engagement, 

increase our impact and protect the charity from reputational risk. 
 

9. Take overall responsibility for management of digital marketing suppliers and 
agency partners, including negotiation of fees, contracts and service level 
agreements.  

 
10. Manage the central support budget for digital marketing activity, including 

regular review against planned activity and reforecasting. Advise teams 
across the organisation on the budget levels they will need to allocate to 
cover the digital marketing activity in their annual workplans.  

 
11. Play a full and active role in the Communications department senior 

leadership team and deputise for the Deputy Director: Digital, Marketing and 
Communications as required. 

 
12. Abide by and promote the National Deaf Children’s Policy of Informed 

Choice, its Vision and Values and Equal Opportunities Statement.  
 

13. Take responsibility for promoting and safeguarding the welfare of children 
and young people. 

 
This list of tasks is not exhaustive and will be reviewed from time to time in 
discussion with the post holder. 
 
 
This post will be working in a position of trust and responsibility within the charity. 
The National Deaf Children’s Society is committed to safeguarding and promoting the 
welfare of children and young adults and expects staff and volunteers to share that 
commitment.  A disclosure check will be sought in relation to the successful applicant 
for this post. This will be shared with Human Resources and may also be shared with 
the Safeguarding Manager and the relevant management team. 
 
 

  



The National Deaf Children’s Society 
 

Person specification 
 

Head of Digital Marketing  
 

Essential skills and experience 
 
1. MANAGEMENT OF FUNCTION: Proven strategic, business planning, project 

management and budgeting skills, with evidence of ability to collate and analyse 
trends to develop, implement and constantly refine creative, high-impact 
integrated digital communications strategies across multiple channels which 
achieve organisational objectives. 

 
2. DIGITAL SKILLS: Digital expert, with expertise in initiating, managing and refining 

digital activity, developing and employing data-based insights to drive a 
programme of continuous improvement and transform an organisation’s reach 
and impact. High level expertise in the use of Google Analytics, website 
development and Search Engine Optimisation. 

 
3. MARKETING MANAGEMENT: experience of initiating, implementing and refining 

multi-channel communication programmes which inspire targeted audiences to 
take action, including organisation-wide coordination of email, social media and 
websites.  

 
4. INNOVATION: experience of initiating and implementing cultural and practice 

change programmes aligned to the achievement of corporate objectives. 
 
5. COMMUNICATION, INFLUENCING AND NETWORKING SKILLS: Excellent oral and 

written communications, with strong report writing skills and the ability to work 
collaboratively and assertively across teams to negotiate with and influence 
internal and external contacts at all levels.  

 
6. TEAM MANAGEMENT: Excellent people management skills with experience of 

leading, coaching and line managing digital and marketing professionals.  
 
7. DRIVE AND SELF MANAGEMENT: Demonstrable drive, tenacity and self-

motivation to cut through obstacles and achieve deadlines set.  Proven ability to 
manage time effectively, and delegate and revise team priorities in the light of 
competing demands and changing workloads.  

 
8. SUPPLIER MANAGEMENT: Experience of managing competitive tenders and 

working effectively with external agencies to manage projects which deliver a 
high quality of work to tight schedules, whilst ensuring value for money.   

 



9. MISSION FOCUS: A commitment to the charity’s vision and values statement, and 
policies of informed choice and equal opportunities. 

 
 

Desirable 
 
1. Voluntary sector experience ideally within organisations focused on children, 

families and / or disability.  
 

2. Experience of leading programmes of organisation-wide digital transformation or 
change management. 

 
3. Experience of engaging young people online.  
 
4. Experience of managing a “hub and spoke” model to monitor, evaluate and 

improve practice across teams. 
 
5. Knowledge or understanding of issues around deafness including sign language 

skills and deaf awareness and / or a willingness to undergo training. 
 
 
 


