
JOB AD 

More children are growing up in kinship care as an alternative to the care system. Kinship 

care keeps children in the family, leads to better outcomes and economic benefits. Yet 

kinship care has been marginalised and poorly supported for too long. It’s time for change.  

In this pivotal new senior leadership role, you will lead our work to raise awareness, ensure 

the voices of kinship carers and their children are heard by decision makers and the public, 

and bring about policy and legislative change. You’ll be strategic, creative and responsive, 

ready to use your skills and be hands-on when needed, leading from the front to inspire your 

team, the wider organisation and the kinship care community.  

During the pandemic we spoke out for kinship carers, secured funds and extended our 

support services across England and into Wales. We are proud to have advised and 

supported more kinship carers than ever before. We are determined to build on it.  

This year we changed our name to Kinship to show our unwavering commitment to kinship 

carers and the children they are raising. We stand with kinship carers, to tackle invisibility 

and fight for support. 

Our strengths are our unique social action approach, our pioneering programmes developed 

and delivered in collaboration with kinship carers and local authorities, our unrivalled breadth 

and depth of engagement with kinship carers, kinship care professionals and academics. We 

are leading the improvement of support on the ground, delivering impact and building 

evidence for investment in kinship care. We are building a powerful movement of kinship 

carers and young people.  

Interest in kinship care is growing. It’s time for greater recognition and support for kinship 

families. Join us to make this a reality.   

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
  



JOB DESCRIPTION 
 

Director of Communications and External Affairs  

 

Location: London (Vauxhall) or remote 

 

Salary:  £55,000 – £65,000 per annum (London office-based 2 to 3 

days per week, pro rata) 

Hours:  Full-time, 35 hours per week (flexible/part-time working 

considered – minimum 28 hours/week) 

Contract:  Permanent  

Benefits: 30 days annual leave plus bank holidays and pension (pro 

rata). Please note 3 days annual leave must be used for 

Christmas shutdown 

Line management   

responsibility: Yes – currently Head of Marketing & Engagement, Media 

Manager (vacancy), Senior Campaigns Officer, 

Communications & Admin Assistant. Please note the team is 

expected to grow 

Budget management Yes 

responsibility:    

Responsible to:   Chief Executive  

 
About Kinship 

 

Kinship is the leading kinship care charity in England and Wales. We offer kinship carers 

financial, legal, practical and emotional support and understanding from the moment they 

need it, for as long as they need it. Our expert advice, information and guidance helps with 

complicated and stressful decisions that so many kinship families have to make. We’re 

always there to support them through difficult times and celebrate the good. 

Kinship carers are strong and determined. Together, they are powerful. We help them build 

communities of support and action by connecting families locally and across England and 

Wales. 

We’re at the heart of kinship networks, partnering with and influencing service providers, 

local and national government and other organisations. We give everything we have to fight 

for each family and their rights, changing society until every kinship family is recognised, 

valued and supported. 

 

 



 
About the role 
 
This is a pivotal new role at a time of organisational development and growing interest in 

kinship care. You’ll raise awareness about kinship care and our work, ensure the voices of 

kinship carers and their children are heard by decision makers and the public, and bring 

about policy and legislative change.  

With a development budget and a new movement building project to oversee, you’ll be 

building creative plans and recruiting to a team of experts in media relations, marketing, 

communications, digital, campaigning and public affairs. You’ll be a strategic leader, adept at 

building relationships and using your communications and influencing skills to consolidate 

our position and reputation, contribute to debates at the highest levels and achieve policy 

and legislative change. As a social action charity, you’ll share our passion and commitment 

for involving kinship carers and young people in all our work, amplifying their voice and 

building a powerful network of campaigners.  

We have a bold new name, unparalleled breadth and depth of engagement with kinship 

carers, a growing portfolio of evidence-based programmes, and a unique voice in debates 

about children in care and family policy.  

 

Key responsibilities 

LEADERSHIP AND MANAGEMENT  

• Be part of the leadership team, contributing to a positive culture and high achieving 

team.  

• Lead, manage and develop the marketing, communications and external affairs 

directorate, currently a total of 5 with 3 direct reports but expected to expand. 

• Contribute to Kinship’s long-term strategy, objectives, business plans and budgets. 

• Prepare regular reports to the board of trustees as required.  

• Identify, report and manage risk associated with areas of responsibility. 

• Act as a digital champion, working with colleagues across the charity to maximise the 

potential of the Salesforce CRM system to support business objectives.  

  

 

STRATEGY  

• Lead the development and delivery of an integrated communications and influencing 

strategy to meet all strategic objectives, including reaching and supporting kinship 

families, raising awareness, securing changes in policy, practice and legislation, and 

supporting income generation through fundraising and commissioned services.  

• Lead the development and delivery of effective public affairs and campaigns 

strategies to influence the UK and devolved government in Wales, elected 

representatives, local authorities and other key stakeholders in support of Kinship’s 

agenda.  

• Lead the development of a kinship carer campaign network – a powerful movement 

of activists, connected, trained and supported to effect change at local and national 

level.  

• Lead digital innovation across all communications and influencing activities.   



 

BEING RESPONSIBLE FOR DELIVERY - EXTERNAL AFFAIRS AND INFLUENCING 

Public Affairs 

• Position Kinship as the leading kinship care charity with key opinion formers and 

decision makers within the UK and devolved government in Wales. 

• Maximise the influencing opportunities for Kinship in the political and wider external 

environment to raise awareness of kinship care. 

• Produce briefings for a range of audiences, including parliamentarians and senior 

policymakers. 

• Develop a stakeholder engagement plan and work with the Chief Executive to enable 

meetings with key MPs and influencers. 

• Identify political and parliamentary opportunities for Kinship to contribute effectively.  

• Act as an effective spokesperson for Kinship at meetings, events and in the media, 

as required. 

Relationship building  

• Build and maintain an effective network of relationships, including with the 

Westminster government, Welsh government, elected representatives, journalists, 

academics, professional networks and charity partners. 

• Movement building – leading the Kinship Campaigner pilot in NE England, 

embedding learning and scoping proposals for scale up. 

• Work with the Policy and Practice Adviser to ensure the experience of kinship carers 

and young people with experience of kinship care are able to contribute to all 

communications and influencing activities.  

• Work with the Policy and Practice Adviser and Director of Business Development and 

Programmes to use evidence from research and service delivery to shape 

communications and campaigns activities.  

• Build alliances and lead sector partnerships and campaigns, including leading the 

development of Kinship Care Week. 

Developing and influencing policy and practice  

• Ensure the development of creative and impactful campaigns, overseeing their 

execution and evaluation.  

• Work with the Policy and Practice Adviser to produce high quality and impactful 

research, policy positions, briefings and reports to support organisational policy 

priorities, tailored for key stakeholders including senior local authority decision 

makers, government officials and politicians. 

• Ensure staff and kinship carers are well supported to be effective media 

spokespeople by providing specialist training and high-quality briefings.  

Campaigns  

• Develop a comprehensive campaign strategy and plans to transform kinship care 

support through long-term government investment and legislative change. 

• Line manage a campaigns team of 2 (Campaigns and Public Affairs Manager and a 

Senior Campaigns Officer). 

• Ensure the engagement of a diverse group of kinship carers and young people with 

experience of kinship care in the development and delivery of campaigning activities. 



• Lead the growth of local and national campaigning capacity building through our 

network of support groups. 

Media relations 

• Ensure the development and delivery of an effective proactive and reactive media 

relations function.  

• Line manage the Media Manger. 

• Ensure a strong media presence and clear voice for Kinship through well-managed 

relationships with journalists and an impactful media and social media strategy. 

BEING RESPONSIBLE FOR DELIVERY - MARKETING AND DIGITAL 

• Have oversight of the Head of Marketing and Engagement in the development and 

delivery of effective marketing strategy and plans that support strategic objectives, 

including across digital, brand, content, email marketing and events. 

• Champion digital innovation, innovating and adopting new ideas to support objectives 

including having oversight of developments including the website and National 

Lottery Digital Fund project.  

• Ensure that industry best practice is followed at all times, including in relation to 

GDPR. 

INCOME GENERATION 

• As a member of the leadership team, play an active part in supporting income 

generation.  

• Be responsible for ensuring positioning and marketing and communications support 

for fundraising, working collaboratively with the Fundraising Manager.  

• Be responsible for ensuring positioning and marketing and communications support 

for services growth through commissioning.   

 
The role will evolve and grow as the team develops. The director will play a key role in 

planning and developing the team.   

 
Standard Clauses 

• The post holder must have the relevant right to work documents in the UK. 

• The post holder must at all times carry out their responsibilities with due regard to 
Grandparents Plus’ Equal Opportunities Policy and Safeguarding Policy 

• The post holder must accept responsibility for ensuring that the policies and 
procedures relating to Health and Safety in the workplace are adhered to at all times 

• This role will require satisfactory enhanced level Disclosure and Barring Service 
(DBS) clearance 

• The post holder must respect the confidentiality of data stored electronically and by 
other means in line with the Data Protection Act 

• The post holder must carry out their responsibilities with due regard to the non-
smoking environment of all Grandparents Plus offices 

 



Note - this job description is not exhaustive. Kinship reserves the right to add to or 

revise the job description at any time - the post holder may be required to undertake 

any other duties that fall within the nature of the roles and responsibilities as detailed 

above. Any substantial or major changes will be negotiated with the post holder.  

 

PERSON SPECIFICATION  

Skills, experience and knowledge 

Essential 

• Senior level communications and external affairs experience, ideally in a national 

charity.  

• A background in developing and leading successful communications, public affairs, 

and media teams. 

• Experience of developing and delivering strategic plans to raise awareness and 

influence change.   

• Experience of, and commitment to, engaging people with lived experience in the 

development and delivery of advocacy campaigns.  

• Experience of working with opinion formers and decision-makers to secure legislative 

change. 

• Demonstrable experience of influencing public policy.  

• Proven track record of developing and delivering successful policy and awareness 

campaigns. 

• Strong media and public relations experience, with knowledge and networks to 

create relationships with traditional and social media. 

• Ability to develop and implement comms strategies across digital and non-digital 

media.  

• Knowledge and understanding of brand management.   

• Ability to build strong and productive relationships, networks and alliances.  

• Strong people management skills.  

• Experience of working in a fast-paced environment, creating and responding to 

opportunities.  

• Ability to analyse and interpret data and information for use in influencing and comms 

activity. 

Desirable    

• A good knowledge of children’s social care policy, and a willingness to develop that 

in respect of England and Wales.  

• Experience of working in a charity with a focus on children’s social care, 

children/young people or families.  

• Experience of working in a relevant role in a fundraising charity. 

• Personal experience of kinship care.  

 

Characteristics 

• Passionate advocate of the vision, mission and values of Kinship. 

• Strong and influential communicator, able to work with families, journos, politicians. 

• Ability to build relationships. 



• Quick thinking, problem solving.  

• Ambitious and creative, creating opportunities for influence.   

• A demonstrable commitment to equality, diversity and inclusion. 

• Commitment to professional development. 

• Enthusiasm for working collaboratively in a small, fast-paced and developing charity, 

with the positive and approachable attitude, tenacity and innovative problem solving 

this requires 

• Strong interpersonal skills and proven ability to represent an organisation and its 

interests with confidence and authority 

 

Equality and Diversity 

Kinship are committed to inclusivity and representing the diversity of the communities we 

serve. We therefore welcome applications from all backgrounds and all sections of the 

community. Applicants will be treated fairly throughout the recruitment process and we will 

ensure there is no unfair discrimination on the basis of race, ethnic origin, disability, gender, 

religion or belief, age, sexual orientation or any other relevant characteristic. For this role we 

are actively seeking applications from black and minority ethnic applicants who are currently 

under-represented at management levels in the charity. 

How to Apply 

The closing date for applications will be 9am Monday 14th June 2021 

For more information on the vacancy, please visit: 

https://www.peridotpartners.co.uk/jobs/director-of-communications-kinship  

To discuss the role in detail, please contact Toby Roberts at Peridot Partners, our 

recruitment consultants on toby@peridotpartners.co.uk / 07950 309028 

Application method: CV and a covering letter outlining how you meet the job description and 

person specification. The supporting statement should be no more than two sides of A4. 

The expected recruitment timeline is as follows: 

1st stage interviews: Thursday 24th June  

2nd stage interviews: Monday 5th July  

 

https://www.peridotpartners.co.uk/jobs/director-of-communications-kinship
mailto:toby@peridotpartners.co.uk

